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Sponsorship Level 10C Olympic Games IPC
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(Wide)
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International Partner
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Trends in Paralympic Sponsorship

Trends in Paralympic Sponsorship

Myoung SEHEE

(The Nippon Foundation Paralympic Research Group)

Sports sponsorship accounts for the largest share of the overall sponsorship market.
Within this sector, The Olympic Partner (TOP) Programme is regarded as the most
influential sports sponsorship platform in the world. In recent years, the International
Paralympic Committee (IPC) has strategically branded the Paralympic Games, which
are held in the same facilities of the host city after the Olympic Games, and the
Paralympic Games have evolved into an event where world-class athletes compete.

Ever since the International Olympic Committee (IOC) and the IPC concluded a
partnership agreement in 2001, the operation, relevant technologies, medical science,
marketing and other aspects associated with both events have been managed
collectively. Beginning with the 2008 Beijing games, planning on the basis that both
the Olympics and the Paralympics will be held is expected from the phase of bidding
to host the games. This type of management and modification of the games
themselves have also led to changes in the way that sponsors participate in the
Paralympics. As such, Paralympic sponsorship needs to be understood as Olympic
sponsorship.

Using material from the Paralympic committees of host countries as well as official
publications about the games, this study classifies the patterns of corporate
sponsorship participation into eight patterns. It focuses on sponsoring companies over
the period from 2001, when the partnership agreement was concluded between the
IOC and IPC, to the Sochi games in 2014. Since the bidding and operation committees
were officially combined for the 2008 Beijing Olympic and Paralympic Games, there
has been an increase in corporate sponsors participating in both events. The number
of companies sponsoring at the highest level in both the Olympic and Paralympic

Games surged to three in the 2010 games from none up until 2008. Up through the
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2008 games, between three and five companies participated at the highest
sponsorship level only in the Olympic Games, but since the 2010 games, there have
been none that have continued to do so.

In the future, three consecutive Olympic and Paralympic games will be held in the
East Asian region in the cities of Pyeongchang, Tokyo and Beijing. It is hoped that
companies will be active participants that not only sponsor and support the games,
but also encourage the enjoyment of daily sports activities by people with disabilities,
enhance understanding of disability sports and the athletes participating, and,

moreover, create a social environment that allows the Paralympic movement to grow.
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